
თანამედროვე ეპოქის ერთ-ერთი
ყველაზე პერსპექტიული სფერო
ციფრული მარკეტინგია.ციფრული
აკადემია გაძლევთ შანსს
საფუძვლიანად შეისწავლოთ Google Ads-

ის და Google Analytics-ის
პლატფორმები.Google Ads საშუალებას
გაძლევთ განახორციელოთ
სრულყოფილი და მაღალეფექტური
მარკეტინგული კამპანია, განათავსოთ
რეკლამა Google-ის საძიებო სისტემაში,

YouTube-სა და სხვა პარტნიორ საიტებზე,

ხოლო Google Analytics იძლევა
შედეგების დათვლის და მომავალში
მათი გაუმჯობესების შესაძლებლობას.
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Search Engine Marketing 

Search Engine Optimization 

Social Media Marketing 

Affiliate Marketing 

Email Marketing 

Why use Google AdWords? 

Benefits of Facebook Ads 

Advertising Strategies

Introduction to Online Marketing 

Account Creation 

Billing Types 

Google Ads Interface 

Basic Google Ads Terminology 

Recent updates in Google Ads

Account structure in Google Ads

Limits in Google Ads

Introduction to Google Ads 

Set up Search Campaign parameters

Set up AdGroup and Search ads

Keyword Match types

Broad Match

Exact Match

Phrase match

Broad Match Modifier

Negative Match

Keyword Planner

Keyword Research Process

Search Campaign Setup
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Google Ads Auction 

What is Ad Rank 

What is Quality Score

Factors affecting QS

Ads Interface        

Actual CPC

Relation between QS and CPC 

Types of Bidding

Bidding strategies

Understanding Google Ads Bidding 

შეხვედრა  3

Sitelink Extension

Callout Extension

Structured snippet Extension

Call Extension

Message Extensions 

Location Extension 

Price Extension 

App Extension 

Promotion Extension

Ad Extensions 

Opportunities 

Change History 

Keyword Planner 

Account Access Levels 

Google Ads Tools 
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Why use Analytics  

Tools for website analytics

Installing Google Analytics 

Google Tag Manager 

Dashboard Reporting 

Google Ads Reporting 

Social Media Reporting 

Audience Reporting 

Acquisition Reporting 

Behavior Reporting 

UTM Tags

Google Analytics In-depth  
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What is Conversion 

Types of Conversions 

Implementing Conversion Tracking

Conversion Reports 

Practical Case Study 

ROI Calculation

Conversion Tracking 

სილაბუსი



Conversion Tracking and Reporting

Segmentation 

Multi Dimension Reporting 

Assisted Conversions 

Multi-Channel Funnel 

Create dynamic reports. Reporting 

Google Analytics 

Google Data Studio 

Setting a Display Network Campaign

Concept of CPM and Branding 

Types of Targeting :  Keyword Based,

Interest, Topics, Placements Targeting 

Ad Formats for Display Network 

Display Planner Tool

Display Ads / Mobile Marketing 

      Demographics .

Importance of Video Marketing

Setting a Video Campaign YouTube

Targeting Methods Bidding Types 

Type of YouTube Ads 

Reporting and Analysis

Video Marketing

სილაბუსი
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Display remarketing 

Search remarketing 

Product based remarketing 

Remarketing settings 

Remarketing list setup 

Video remarketing

Remarketing
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Facebook Business Manager 
Facebook Business manager overview •

Why use Business manager instead of simple

personal Facebook Ads. • Create Business

manager • Billing & Payments Settings • Ad

Account linking • Page linking • User

Management • Partnership • Notification

management 

Facebook Business Manager Tools 
Overview of Facebook Ads manager • Overview

of Facebook Pixel • How set up Facebook Pixel •

Why we need to set up Facebook

Events/Conversions? • How set up Standard

Events

How set up Custom Conversions

Facebook Ads management 
Video Campaign Setup • Brand awareness

Campaign Setup • Reach Campaign Setup •

Engagement Campaign Setup • Messages

Campaign Setup • Lead Generation Campaign

Setup 

Facebook Business Manager Tools  
Analytics • Creative Hub
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Overview of Audiences 

Custom Audience Setup : Customer File /

Website Traffic (URL based audience, Events

based audience.) / App Activity /

Engagement (Video, Lead form, Full screen

Experience, Facebook Page, Instagram

business profile, Events.) 

Lookalike Audience Setup 

Saved Audience Setup 

Understanding of Campaign objectives 

Understanding of Ads Placements 

Campaign settings parameters 

Traffic Campaign setup 

Conversion Campaign setup 

Video Campaign Setup

Facebook Remarketing 

Facebook Ads management
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Universal App campaign ad formats.

Setting a Universal App Campaign

Targeting Methods 

Bidding Types 

Reporting and Analysis

Universal App Campaign 
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What is SEO 

Keyword Research  

Google My Business 

Meta Tags 

Image Optimization 

Rich Snippets 

HTML Sitemap creation 

Google Search Console 

Analytics Setup & Monitoring 

SEO Optimized URL Creation 

URL Canonicalization 

Speed Optimization 

Robots.txt Optimization 

Google Algorithms

SEO Analytics of Web site 

On-page SEO Optimization 
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Final Exam
Importance of Off page optimization

Link building strategies 

Directory submission 

Social bookmarks 

Blogs 

Press releases 

Commenting 

Forums 

Video marketing 

PDF sharing 

Q&A sites 

Search Console 

Website Analysis Tools

Off-page SEO Optimization 

SEO Tools 


